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PURPOSE Sporting events constitute attractive platforms for providing participants
with unique experiences. This study was aimed at investigating the structural

relationships among perceived sporting event quality, image, trust, satisfaction, and
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loyalty of small-scale golf tournament participants. METHODS The questionnaire
was structured in five dimensions: sporting event quality (4 sub-dimensions and 13
items), image (3 items), trust (3 items), satisfaction (3 items), and loyalty (4 items). A

total of 217 amateur golfers from four Ecolian public golf clubs (Gwangsan, Jechon,
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Jeoungsun, and Younggwang) during the golf tournament participated in this study.
Factor, reliability, validity, and structural equation model analyses were performed
utilizing SPSS 24.0 and AMOS 24.0. RESULTS This study indicated that sporting event
quality in a small-scale sporting event was the crucial factor of image, trust, and
satisfaction, which, in turn, significantly impacted loyalty. CONCLUSIONS The results
of this study contribute to theoretical understandings of sporting event quality factors
that predict sport consumers’ image, trust, and satisfaction in the context of sports

and leisure. Additionally, this study offers practical suggestions for administrators who
develop marketing strategies for small-scale sporting events.
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& Lee, 2016), £9(Kim et al., 2016; Lee et al., 2016), AAA
(Kang & Lee, 2016; Moon, 2017) §°] E31E 1 It} o]of His|
B0 A% tE ZeTu VYA o A7 1Y
=1 9lom, oputEo] ZLY 3] 55] FF ZnA o] ok At
2 Zudi3] 7AE e R A7k o] T+ 5t
o] FAH W83 WEE Skl
1olt}, Zxo] thgt dlat oi7t

=
oN

2

g m
o
i)
fo

=
1 e
SRS

=)
ot

o !

It T oo
4, oo

e
r
xR

A o 4

N

I

Ir
oM 9

oY,
o ol

¥

o

3 gere mAE) 99 B
o

N
- o) ox

o = o
O:
o

™
)
i
=
fo

N
N

0,
o
A
ol
1
=
=
2
e
N
o

]

—_

Y

e U = 1)
o
U

o9 oo fu o

ool
i g

o

)
_?L
rir
)
2
o %
>
flo
ot
oo
—?L
N
i
|H
o3
1o
et
o,
g

)

i)

Fo

-+
e

L m

flo wk o2 1o K

o
- M=
2 o]
O ol
—

fo g rlr
-
fl
o
=
Bl
2
i
=]
e
o
ﬂZﬂ
X
N
jrt
)
N
5
e
rlr
[>
e
[N
o)

il
)
o,
o
Rt
i
ol
ol

o
=
im
o
)
=
I
Y

N

o
)
ol
1o
of
oX,
=2
fo o ¢
ol oo 2 to

ox =R ) |m
Su
o
oo
ie)
>
T
=
st

R
S
o
:(?%
f
R
)
o
o
o
(rt
2 o g oox

(m o

1) ]

Moo Lo £
.

N0 g

N

rlo
e
rh
1
=
i
§:!
ol
o
of
[}
o
e o
2 of
I
)
f:
o ox
BN W of
fllo
>

1o [H Mo O ¢ (E
ol
B
g
=
o
1o
>
e
[>
it
i)
r
i)

e
-

ol

:(g

i

=]

o)
30 19 of
=

R o
)
o3
=

2

oH

ot

ol

&

R

L o
u)
>
i)
4
pach
rir
2
i
o
H
=
ot
4

oy
_‘>~_l‘
KU

Korean Journal of Sport Science 2023, 34(2), 306-325


http://kjss.sports.re.kr

308

D.-S. Min and S.-H. Woo

Ol=% 1 U

F.Q

T7Hd €43

AXZOIHE F4L2 1980 FE AH|A-mAR EopolA B
oA FE= 1 Ade AHAEFE 7HkE £ ok AHlAE
A2 AFE Ee AHIA9 S-LZo et AnAFe] HRHA QL Q14
(Bitner & Hubbert, 1994), Aut& 9l wh(Parasuraman et al.,
1988)ol2t HojHrt. & AHIAFEL f-FPZR1 AH|Ao] gt
AR 234 grkekal & 4 tH(Yoshida & James, 2011).
AHAEA S Bt JusHA 3517 sl gt mdo] 7H‘*
=2 FH=E )=, 7152 4 (functional quality)¥ 7]&2 &
(technical quality)2 F+4% Gronroos(1984)2] -84 2§, /\1
HIA AgaPgo] $4S £ 534, 44, teA, A4, 34
A 5 571 Aho g A% SERVQUAL(Parasuraman et al., 1988)
< H|ESY], AMH|A AE, AEA A, AHA o g AE
Rust & Oliver(1994)9] 329 mg3} 17 374, A52g, A7
2 4% Brady & Cronin(2001)9] 3219 2§ 5o tj# & o]t}
AXZOHE FAL2 A&t et ANAEE BYS 7T
2 ARZOHES] Ao qUEE 7. HeE o] &gE 1 it
(Du et al., 2015: Ko et al., 2011; Shonk & Chelladurai, 2008;
Theodorakis et al., 2013; Yoshida & James, 2011). 23 =o]dl
E £42 37 oHIE A7HAe] AAd wpet B AS diifo s gt
#EY oHE FAT} Fojatg AR T Hojg oHIE EHE
TR 5 9t #EP2 SERVQUALYY 71Hkst 570 &4 3970 &
29] TEAMQUAL(McDonald, Sutton, & Milne, 1995)3} 57 A+
2071 §=29] SPORTSERV(Theodorakis et al., 2001) 2]ol| %= Rusty
& Oliver(1994)%} Brady & Cronin(2001)2] 3% o 7]¥ts}o]
PARP R, AP LA, ", 471739, 7HE 52 58 8%1e
2 3}= Kelly & Turley(2001)9] 9191 2 dlls} 7], A2, Aozt
4, A3, 4 E97] 522 /3% Ko et al.(2011)9] SEQSS &
o] thEAo|t}.
Folg Ax=oHIES] AL o[HET} I E= 37t
2 Ao E FofA= o[HE FoE 5= 9<%
29} 45285 ot o|flE o|F o Aol djsf
=4, ol G oA oHE] AR|AZHS F7F5t=
PO 2 Brady & Cronin(2001)9] 3AA(EE] 4 -4 2-8-4
7} 2dlo] 2 &85 1 QtHAn et al., 2020; Theodorakis et
al., 2015; Xiao et al.,, 2020). £3] AuA7t AgHEe 234 &
;(1‘7 O]H]]E7]- X]‘HE]_‘-_—_ .T’_7]- R 0‘&]24 %i_;g% 3":]—%]-005[_\,]- @—O‘.]cg
o] AR &= oL} ofHIE o] TpFgo|ut o] & 7Rt A2t
ol ATEAL oy oHE FHoA F83 810 E AAIH
1 9JtHTheodorakis et al., 2015). Theodorakis et al.(2015)
/\ﬂ'l'i ZPolHlE Foj&} 300 = tHY o= g AtoA A
HE 2485 471749 £947], #HAEY 649 528 +4
FAEY SHA,
A, A&st 219 59 A5Ag E3(Interaction quality), H]
to] Adoll Hiet FHB7L AAl 58] o] tigt A7 5 4
Z(Outcome quahty) 378 AHA9] 117 FEO & &5}
9111]-, Wu & Ai(2016)= sto]dd ZEYREF WES of
ko] ZHE Ao R Theodorakis et al.(2015)°] AAISt 3

rﬂ*l—

8173 &Z (Physical environment quality), <
A

=L foh g IN' rlo

hl 2 r{n
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N Aol 2xF HLHYA, 22IA Y olsHYAd 59 H
A EZ&(Access quality)¥ 284 AY, vz 48 59 4
3 ZA(Experiential quality)2 F7Fsto] 571 X+ 1574 ﬁ(}%
o7 oHlE F4& 4ottt oldtol] Du et al.(2015)9] 3
PSEASD(Participant Sport Event Attrribute & Service Dehvery)
g Jfdste] o E goﬂ O E AJH%HH, B A}, AH|AA]
Z 5 570 AL 227 =S AAISHAIT. o)) AP Aol whet
o] AN AXZOHE FHL2 AXZOHET} AFdt= §-F
PA Au| 2o gt AR ZOHE Frofzte] F3A Briet oo}

ﬁ7]%§ —903%?:_1, SHAEE, ATEEAR A5

3HH, = 7Hdo] Aol AulA 53 BJATI thokgt
/gl ‘:H°H gl'ﬂ] HE A Ad(beliefs)& @3ttH(Baloglu
& Brinberg, 1997; Murray & Vogel, 1997). Kotler(1997)= ©]
A E &HAZE 71doly BRE, AlE 5ol dsl "H&de A
(impression)®} 41 (beliefs)9] Adtolgt st =tl, olo 7]
gioto] A HIATAR Bofol A= AF, BEAHE, MH|A 5 BF
2t A g £ e YUY dAolgte Mol AxE Uk
(Reynolds & Gutman, 1984). Baloglu & McCleary(1999)= 214

l‘

pas} ;Q/\—];Q 2314 o] U]Z]E o] ] A& A E S} ET ] o]x]ﬂ o] o]
A& 7163 &80 Heh Adat A jo|x, FAH ofu] A= g4
E= FAH fFol, npAeto g F3E oju| A= AR L} HA 9

Ao R vt webA oju At AlEo|y AH|A, BIE 5
of tigt A A4, A, A 2 A4 5o] Fozget 4
T2 g/d=hWorcester, 1997). o]o wte} o] A4 o]n| A=
olFF ¢ TxAolg= i B olEEetolgts BEHE o of

o olMlE FrhRbEol 2 A4 A1 o] S Helg 4 Sl

AR ZOHIE ﬂmlxhg A717F dEle &4, 710 E9E &
Re T 7, HFEY &3, g2 FojAEoly AR 4B
2+g, 191 A7) olF AHF 5 ¥y A7 FojdS S5 o
F oHIEY o[HIE X7}, o[HlEZ} ASH A 5ol sl o]n]
A& @45t Hrt. & oMEZ Al Foh= vt F4 8110 o]y
A Aol 583 80 & A-E5h= Zolrt. o3t o[HIE F4 1}
oju]z] 7+ FF WAl 7|¥toto] FLAYT} FAH AujAvAE &
ofo A= Kim & Jang(2019)9] A &7 BE7o] A Zsh= H
o4, B2, Aol T gAY LA BE T2
A ZA sk A aRlolt AAISHTE. Her et al.(2017) E
32X SHOIAY 2, &g, LEIARE AHEEY T4,
FAAIE o] &9 "y T EYA AT T E oSS 847 =
2 olu|z|o] {3t FFS wHT YA Kim et al.(2013)
2 g9 2L, #Hojdo], siAE, ¥A, 1Y 5 IZIAALH T
AE ohFet AL HY-RfA A Fo] S ol X<t Ty
oF IA7F Aokl F25E T} o8, Chin & Kwak(2014), Kim
& FAZ G A AFATL o]u]R] 7+ FF A

Kim(2021) 5& A
ABBA 7} QS AABIY L, Jang & Kim(2019)9] 49 Z=d
S43 RAT AFolA FHA, |34, A=A, ' T A

Edo] ZTLAFH o|H A& A s ZEIA

o] ghof| = ujahE o 3]9} #TE5to] Lee & Kim(2017)2 A% o}
ZHE 3] ot o R FofArt A Zbehe o[HIE §|Y, H|§
9 Ad 34 I 3F 5 oHIE F3o] o[WlE /X A
5w om0 ZAHA JFS w|HTt FY5HR L, Oh &
Song(2020)2 A& 53 uletE i3] FojxtEo] A Zshe H3]A
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3, ALY, ALY, 7H3H] Y oHIE F&o] i3] #H Q1A
2 o|u|x|2} JA A olu|A|o] {3t FFE m Tt HF T Alo]
Z93(Min & Lee, 2019; Moon, 2017), 3= 5£9=A|(Lee, Lee,
& Yoo, 2016), tie+%] A=Y 3S|(Cha et al., 2012) 5 o8 &XF
ZOoJHIE Fofo] A= & w2 oYIE F4o| 35 4o|1 FAHF
9] o]\ A& 531\46]—,‘:. A A8 QQlo|a} A A5k Q)ct.

olo] o] A= Aed AFAL7T AAITE BAE v o & o}
9} Zro] ‘H-_TL7Vé§ A5ttt

AT7H 1. AEZo[ME EAL By ojuAo] £ H(+)

o 9JgFe ud Aolt.

d

AE2OHE FA3} 27 415

n{m

Au|AuHAE okl A A (trust &AL 719 7F BA 719
< 5o Uk, BHE A4S FAGHEE TTE= F8 8Rl0=
Fgotal Ack(Lien et al., 2014). Al=o] Higt A o= thFolAuL,
Morgan & Hunt(1994)+ #A 243} 48] o]Z(commitment-
trust theory)< PO 2 Auro] wholy} ekgo] WS uksirt=
3 1%F WS (reliability) WA & 2-A A& (integrity)oll it 341
(confidence)olgt oI5kl e}, AfH|AntA| ol A= o]of 7]4ts}
of AfH] *Xﬂlx]'il"i-'ﬂ k&3t AH|AE WZToLHA AlFHS A o]
2k1l &8RP 715k A X (Sirdeshmukh et al., 2002), AlZ%
AH| A0 FAT Q’@’\éoﬂ i &u[A7} 2= Wg(Garbarino &
Johnson, 1999), Al&FEoly AB|AL] 7|53} Ad50] A&HHO R A
T2 Aolgt= 3HA1(Chaudhuri & Holbrook, 2001) S22 A 9olx]
I itk S A AEAG A AZ e ASIEA AATE QIZFHA
Aol A A sfgo] MY E = AHo|th(Wiselquist et al.,
1999). &gt Al Higt g Fkoto] o] AollA A== o
iﬁo]— _x_it;ﬂ—o] 2] Z—lk]o] ol 71 -a—q;(Hg] }\13]/\3 ;q.é‘\_;(j1 o7 9t
AAA AFT Zolte AHR FAl} Wgolet o & Qich

o|A Y A== AB|AAIFA] gt gt Ugo] F44E o
=], AZE S A ool tigt &2t ot ] 7‘7'7]
A AR HE 4= thRousseau et al., 1998). &, A= &
7 AFolvt Au| ALt AH|R; 7 JAE G Ho|H X]A—T— i*é
Aot & whEolFs, TA fA0 Bas AZAaRIoIR AH|AE
At AvjApe] BHE FAHEE Adsts 523 virfaclo] "t
(Parasuraman et al., 1988; Schurr & Ozanne, 1985). 3A A
g B A AHAe} BHEO] BAZ} A=E Bof AR LA
A Aol A7) A1 BAR YASHA == AolthAaker et al.,
2004).

AEZAA ROl AT Ao BAY R A7 AP T
glov], AuAEAT 417 7he] BAES ASH 0= FPah e,
Cha et al(2012)2 BHAEH2] Folxt 30098 YO & A7

ol A gkt A7, AR b, HEF A, AT F7IAl
A g 1 5o] o[flE FH Ao gigt AFHE ho]#fﬂ AlH &
olojgt A&H o g 7935} Seok & Cho(2020)= EFA wlgh
E FolAE qige R g °4:1L°1W 73719 YT = Q= U &
719k 94t A, 2FR Y] HAEA, E7E Ao dist v
5ol H3 33, 715, X*‘ﬂ}zq A A SOl ot A1) Rl

S v FEet Nam et al.(2018)2 HFA] Zx40] A
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Fohe 49 A, TG ROAL, BLY, o[AE So] WA
258 FLgo] B3t S ol Zol i 78 8IUS PR
AF

. Hwang et al.(2022)2 = ot
TolA H4l dujet Al lElg o], 345 HAA, Y A%
gt DA} HEAA] Fo] ATIZEY Bl gk U, 7]
djo]l o ZUA] gk G4l 5 A ERlvkal &5k} o] Hho
T 829 AX=2ZEH(Yoon & Kim, 2018), &71=A(Lee, 2020),
271%(Chon et al., 2019), B]8%=4(Oh, 2019; Zhuo & Oh,
2019), $97¢(Kim & Kim, 2016) o4 ZAHE Ao A= AfH]
AFHo] Ao 37 FIFS v|HtH= ATE AASHAT

olo] o] A+t A&d APAL7L AAIRE AE v ZE o
9} Zro] A7HEd& AAoFTt.

o

AF7Hd 2. AXZOMIE FHL2 FuA Ao {93t F(+)9
B 1A Zo|th
A zOHE ZA3} 0I=
W59 NEH ZAR FuiE 7 27 A9 & AR5k A4
I 719 44 H= g UetlE 7t YA o]E(expectancy
disconfirmation theory)e] EH Aoz &% 1 Q}(Oliver,
1980). ©] o]Z0] W= TrE2 AH|[A7F B AFo|U AvAE
ATt & Ap4lo] 7P E o AAE A2 AZ Bl aste] o
F AFolH AH|AE Brlsle Z0R, HIE S YRt o
& 7HAE 59T aaS A 2A = 38E AE-golt
(Oliver, 1997). Parker & Mathews(2001)= 7|t EYX] o]0
A HEEE SHT 5= AL, AH[RY] 7| HA] HH] HjE
7} 0] Z AT X6 e Tl HiEk oY
il 7|8ksto] o] AFoA = Ax=o[HIEOA Z71ALe] ‘l'—.
ol Eof 23] Zojgt & o[HIE JJr oAl AT AU AE v o
= 27} Wo) 7| H 9} v wate] MEbH 0 2 Wrlske A, o|HlE I
oj&-5o] thet 3784 wkgolzt % «]"_?a = Sdoh

AR AuEAY Bofoll A th=o] A AR|AR AR} T 7HY]
BAE FHotal glon, AB|AFEH] TEE FolF= H4lFo]

1 AlFEkst 01]5°1X}E]' AASEA ekBitner, 1990; Carman,
1990). ot&d, ¥HE-Z Au|AAFAeL 48[} 7t 714 BA 9
IS FH, ATy, AR, FH, 24 S AFTZFHQ Av|RYE
A& & Q= 8T AFPKICRE 7}—1-5]7] wjZof], AHA
A-TrE-2u AP S 7] QITA7E o AolA A4HFoE
&85 37 H(Cronin & Taylor, 1994; Taylor & Baker, 1994;
Zeithaml et al., 1996).

AR ZO[HE Fofo|A o[HIE AT} W 7ho] WAE 1T
APATLE A4HE A, Yamaguchi & Yoshida(2022)= 4& A%
AloflA A vfetET 3] iR}t 434S R 3 Aol A
H3]o] F71EAT AH|A 3 Fol o] wEo] 3HAA T
Ao 95E9 A, Hyun & Jordan(2020) ESF =t 55
E*]Oﬂ’ﬂ g9 2 o|HE Fojxprt A Aot 3, ARlA A

o, FHAL 59 o[HIE 80| o] ©EE wol= 4 AYP.
A4S ¥t o] o= Chen et al.(2021), Kim et al.(2012), Li
et al.(2018), Theodorakis et al.(2015, 2019), Xiao et al.(2020)
Sk vEtEd ] ZofAtet TATE AFol|A] o|HIES] AR|AEAT}

3!}

o o

m{o

1B

mﬂ e o
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O & AAsk3Itt. o<t A,
2 3 Kim et al.(2016)9] A
= A, 3 SOl oHIE Frofo
g3t =T E ojFi 7&'}_3 31, Kang & Lee(2016)= AHA
AolHIES] A7|Ed, 2 aWEd, JatEdo] I7kAke] whEat
O3t FF TAZE Utk AAISERlE. ofdtelE Al UE AR
713 (Lee, 2017), AE= 7| 2PN Park et al., 2021), Ak3]Ql A
=d3](Yang & Lee, 2016), B A 2] & T 3](Tzetzis et al., 2014),
LA SHESH(Suh et al., 2020) 5 AEZO|HELL JATH b4
9] AollA= o[HIE F4o] W3t Bt mobd4E FojRte] gk
SE7F FFET A ASHI
oo o] A= A&Ed APAL7T Al
9} Zro] A7HEE A5t

AL HHOR ol

A77H 3. AxzoME B2
54 ole}.

o] felg 39 I

rlo
o

olu)x), A9} T

Az YA EoRY AN T E ol AFAE AuAE
A FAE 7 il ede s AXEE oWA], AF, T e
TFERA T VA UYL A2 AAISHL Sl HA Kim &
Kim(2015)2 AIAEZZ=O[HE FojzpEo] theh Aoi] Axz

oflER (é**% e 8 AHRRIY A} HEE wolFE
AFPHASE o|w| NS 7228k U3, Min(2021) EFF F948100
xﬂé‘fﬂ%‘ﬂﬂ% | et o7}k S Ajuj 2o Bt A=E FA4
ot=t] 583 9 st sttt ok, Jeong(2021)
B9 2R ZAE 7L AlFots Au|ad] digh 487t e Eole
A aelolzt 83| 3 I Kim & Lee(2018) YA AZ2ANE o]&
A5 o g ApoA] Ax= Al h3t o] &R AlF7L B
=1 73t 5 AE 9] 0]-§ ThFo] Folxlthal st

olo]l o] AL AJ&ETt APAL7E AAIGE oW A, AlF, ¥hE TF
TAE v oR ofgje} o] AF7Hd-& sttt

@714 4. ol

1% Folat A2 B 112 Rolet.
AT7H 5. e

o
o foI% A9 FFL 01 Aol

Oliver(1999)°ll W= /4= (loyalty)= &2 HEHH]-Ef
57 AE, ABlA, BRHEQ} 7 Holn X|&AQl A

Aot U Aggolet FojHrt. ol FAHE
AR FEEE=T JAXH
(affective loyalty), =2 FA4%(conative loyalty), P& &=
Z(action loyalty)°|tHOliver, 1999). QA A FAEE AH|X7H
Hz& E4 AFolY AH|A0] REg-S ‘%E}"H AR e AR
AEolvt EHERT o] ATt DA o] A A AH|A}
= 58 "HolE Aok Aoy HEHEE w2 A Mgk 4= 9l
tHSivakumar & Raj, 1997). 1 th3 A= 444 SHEE 59
Al "ol 7|t A& B¢ vtEo] AAH FAHL] FE IF
< "X tKBitner, 1990). Al A GA= JEd FHEE £ A

ofo

:rL

i e

ox K1l o o

=
R
HE
43

(I
o)

4
‘]

o

>

34 % (cognitive loyalty), &

o

09—L oZir
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Fo|Lt AEAof gt 38 B o] wHEE A
1999), Hlefo] A P& AST 5 Ue ol
(Ajzen & Fishbein, 1980). A9} P92 S FA O] &
GAR o]A9 HAEL PAH SAHEE AEA77] et &H T
Aolgt & 4 1thEvanschitzky & Wunderlich, 2006).

A ATHAY Foko] AFAGolA TR e FAEE e I
A FAER ol P9H FAHAEE AdH R EHot= Aol 4
7] wZolthRundle-Thiele, 2005). oh&®, 3AHEE 4B
PAA SHoA dHH o2 Il Zlo] ofd 7] Al T oA
WA o2 FAE= ALE FAdfjoF & Fxokal Qltk(Shankar
etal, 2003). WEtA, SHZE B AE, AHlA, BAHE 53 7]
Aol Z&HRl BAE FAS = AHAY T B 52 =YY
Az Aog 4= Qi (Oliver, 1999; Séderlund, 2006), Tl &
A AFolvt AHAE FujstAY FHeHALA} St g ZFol=
MEo g2 HZKSirdeshmukh et al, 2002). ©] A= A&EsH A
7L AR e FAHEY FE W FoE VN R, S
£ olEet 24T A& BAE A5, A-EskAY Bl
oA FHsta A st FH g Hofstarat gt}

SR T BAHEY] AIF Ee AHIAE BHEZHOR uf
St AFol 7] fEoll(Assael, 1984), 541 HES ZPE%]-_TL A
407 sEjUrte 2ol 7199 B389 Tet Ixe #io] ok
(Parasuraman et al., 1988; Yoshida & James, 2011). ©&}A4], 7]
9 T AHAAZA oA & o, 28RS SH4EE FASHL T
ANA Ut AL 7199 AE7bs4E 58T £ Q= 58
Atk(Oliver, 1999). oF&d M2 LA FR
o 7]& 14 95 A AAE P T4

H|-§ SHoA 58/30] &£7] W, 7|& 149 A+, ol-&,
A2, Bl 4 53 1 E FAHEE =ole A TS Aol
o gttH(Kotler & Keller, 2012; Sierra & McQuitty, 2005).

AH|ATHAI G & of et AX 2 A9} JAG o] AE &

H|ZY] SHEE Eol= 2HRAE dIoty JATTAE 951
Aol AP, AU AFA, ARG A Fol FHZo HFHY
B UA7| = SHA|TE, o] A]- A= -jHE- A ZHE 71A] 5 4]
XA eI 5o HE 55 59l AHHF R FFES WA= A
ol 7] W Zof], g 8AEZ AFSH R BT & = WS
vl o} gkt 7+ %51 tH(Biscaia et al., 2021).

ojulz], A&, £ FAL 7 WAE EctH WA, ou]|A7H
& APALAdS 31?_ AFEE x4 ol 2= UEA
9] o A7} Z&A ApHEolut BT Kot FE vFt

1 88l Kim et al. (2013)-1—]- Her et al.2017)9] 914, T2 X 0}|3]

Ttzio] X2t th 3ol X 7F A ojAte] 384 FFE Xt

AAIEE Joo & Lee(2019)9] A, nietE t3]7F FE A HEH

T o]u] X9} oz} o] A E 7t 378 JFTAE Bl Lee &

Kim(2017)9] 91, 23 AZ T A[A 9 o|u] A&} LA L A=
o= 7+ Folgt #AE ¥el Kim & Kim(2021) 5°] At

olet g, A} FAHE 7t BA A Nam et al.(2018), Kim,
J. HQ02DE 934 2= gt 418 J4do] AFES ol&o]

= daclolgt E A, Nam(2019)2 394 =43 #
3 AFolA 2 FRAA, A=A Sol HEAY A&HES
Fo w0 §93t IS Fobil YAt Hwang et al.(2022)
T Lee et al.(2018)2 A3 AZ A o] gt U3 oA A4

oL
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o] =9 v P F o] FFZ vHTtal AA|sHGitt. ofgt
o= v}atEd5](Seok & Cho, 2020)9F Bl EEEA T3] (Kim &
Cha, 2013) 59 AXZ%0[HEE H|&E3s}o] TR0l (Jeong et al.,
2018), S4ad AZ=ZFH(Yoon & Kim, 2018), Bl ¥ E=2HChoi &
Jang, 2020), 7= (Lee, 2020) 53+ BH AFNAE Au]A
AlZA el thgt A1 7F PP HGHEQl Wo] Hobdeg A7)
AFH ALY S8 =7 ookl 9s] it Sl
Ao 2 gt ST 7 A= 243 B9 v o
“HKim, 2018; Kim et al., 2014; Lee & Ko, 2013: Lee et al,,
2015; Moon et al., 2022; Oh et al., 2020; Park et al., 2022;
Seong et al., 2021; Wu & Ai, 2016)°14 AZZHo= 1=
oH, metE i35](Du et al, 2015; Jeong et al., 2020; Lee &
Kim, 2020), E&lo|ofj&E H3](An et al., 2020), eAXE= 3]
(Kang et al., 2020); F4¥ 3+ t3](Shin & Kim, 2020; Shin &
Hwang 2021), 2Z 27| 2YA(Park et al., 2021) 5 TFFSE A
O[HIE Eop A TtFo] Fko)] 388 TS vty &
J-E]_’ ATt
olof] o] A= A&t
AL 7 BAE HIR R

roI'

A7 A ole|A, A, A, 5
wﬂﬂﬂ¢9@;@%wq

AT77H 6. oA FH =0 RO H(H)) G v Aol
A7 7. Ao FAEC SO (D] L 1) o]tk
AT 8. WL FHEo RO H(H2] G ) o]tk

o|4e] 87kA] AF7HE S vl o2 AFRY-S =SS ot
9] (Figure 1)3} Zt}.

LB

AT 2 EES

o] A3 IFUASAZTTHAN XL Z oY TF MAS
‘FEjot il T2 WA 7S mHO R At ol

E 71720229 11¥ 59~11€ 279Y) & o AAS AZ e 34
%, A, AR AZE -t Z Aol A s o]HIES] FHojgl ofnpof
=1 28090lA HEAE wizsty A7 G| Yo R AEAE
SIS Yot o] F 231H-E 3|4oqint 10% ol SEol

Satisfaction

Fig. 1. The proposed hypothetical model
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e AL Alg]4do]
2 AgSIA
21778 % 1169(53.5%)°] &/d°]1al 10178(46.5%)Z /g0l
ot A2 507} 86™8(39.6%) 2= 7}” Wor 60t ©o]4, 40
o, 30, 20t «olct. FZHi3F] o] | Frolgh A2 FAat
°] 6978(31.8%)°1™ FF 59%8(27. 2*%), Xﬂ%ﬂ 487(22.1%), BA
4178(18.9%)o1 At A P2 AFREZ|0] 62TH(28.6%) 22 M &
kI AFY 487 (22.1%), AE2] 35%(16.1%) 5ol FE oAt

2ojd AEAE At 21778 HFHEEL

Table 1. Demographic characteristics

Variables N Frequency (%)
Male 116 53.5
Gender
Female 101 46.5
20-29 11 5.1
30-39 20 9.2
Age 40-49 43 19.8
50-59 86 39.6
=60 57 26.3
Gwangsan 69 31.8
. Yeonggwang 59 27.2
Location
Jeongseon 41 18.9
Jecheon 48 22.1
Professional 35 16.1
Office worker 62 28.6
Sales, service 18 8.3
Occupation  Self-employed 48 22.1
Homemaker 23 10.6
Student 6 2.8
Others 25 11.5
<4 mil. won 24 11.1
<5 mil. won 28 12.9
<6 mil. won 40 18.4
Monthly 7 i1 won 31 14.3
house -
income <8 mil. won 20 9.2
<9 mil. won 16 7.4
<10 mil. won 25 11.5
=10 mil. won 33 15.2
<1 year 10 4.6
<3 years 48 22.1
Length of <5 years 49 226
golf play
<10 years 33 15.2
=10 years 77 355
First time 52 24.0
2 times 35 16.1
Experience 3 times 9 4.1
of visiting .
ecolian 4 times 7 3.2
5 times 16 7.4
=6 times 98 452
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Table 2. Results of confirmatory factor analysis

Standardized Standard

Dimension Items coefficients  error AVE CR «a

The layout of this golf course is excellent and makes it easy to move around. .889 134

qcl}lzllliltil This golf course is kept clean and well-maintained 914 .090 .888 .959 919
The atmosphere during this event is very good 920 .087
Physical This golf course is in a convenient location. .867 170

environment Parking is quick and convenient .905 104 845 942 912
quality Amenities and additional services are well designed and offered .870 152
Staff are helpful and respond to my request promptly 871 .082

Opcz:;ii?;al Staff are knowledgable and professioanl .884 129 900 .964 .909
K Staff are kind in a caring manner 931 .055
I feel that my physical ability level has increased after participating in this event. .869 142

Oq?::ﬁge I feel that my skill level has increased after participating in this event. 942 075  .897 .963 .932
This event has provided me many opportunities for social interaction 942 .072
Ecolian golf club is attractive and appealing 914 .066

Image  Ecolian golf club has quality infrastructure for event. 970 .033 945 981 .954
Ecolian golf club offers good value for my travel money 941 .056
I can count on ecolian golf club taking actions to address my needs. .830 173

Trust If I have a problem, ecolian golf club show a sincere interest in solving it .843 .056  .845 .942 885
Overall, ecolian golf club is trustworthy .888 163
Based on all of my experience in this event, | am satisfied. .965 .044

Satisfaction Iam satisfied with my decision to attend this event. 931 .082 910 .968 .932
Overall, I am satisfied with this event. .867 125
I would revisit this ecolian golf club .965 .013
I would continue to visit this ecolian golf club. 912 .052

Loyalty L i .953 988 .957
I would encourage others to visit this ecolian golf club. 940 .041
I would share positive things with others about this ecolian golf club. 939 .069

Note: x*/df=3.268(CMIN=784.334, df=240), NFI=.906, CFI=.933, TLI=.916, RMSEA=.093, SRMR=.043, AVE=average variance

extracted; CR=composite reliability

AP 7FFAEEL 5007H o]4F 600THY mlRto] 4075(18.4%),
1,000%H o]4Fe] 337(15.2%), 600THY ©]4} 7009+ o517} 31
H(14.3%) &2 2 eyt X Fgo g 104 ol4to] 779
(35.5%)= 7§ wokal 34 o4 59 H|Tho] 497(22.6%), 14 ©]
4F 39 mlgto] 4875(22.1%)°1 Xt olEE St TS AR 3
S$2E 63 o]4fo] 987(45.2%)0] 1 A WE|E Fojz}r} 527
(24.0%), 237} 358(16.1%)22 1 HAES AAFAT. AFLgAR
9 JAF-EAH EAJof| et Al 782 (Table 1)3} 2t

ZAET
o A7 71E AeATlN AR, BG4 Sol YBH HEE
o B3 FxoE ARAE THL APt o] AT

oA AxzoHIE F4& £4517] Yo HA AZZOHIE o]
A5 giAto &z St A L(Chen et al., 2021; Ko et al., 2011;
Min & Lee, 2019; Theodorakis et al., 2013)9] A& &S $74.
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Hosto] F7|E4(Game quality), 234 (Physical evidence
quality), =9&4(Operational quality), &2 (Outcome
quality) & 470 244 1270 FHo&2 FA51. o|u| e}t A=
Z}7} Barich & Kotler(1991)2] A2} Morgan & Hunt(1994)<]
o] A5 v o R @At 37 FEOE ARSI RS 5
A= Oliver(1997), Zeithaml et al.(1996) 9] AG-= vigo g
27 G d 2, 37 FEI} 4] FEOE L5kl BE AR
e DA (Liker) 58 AE(1=18 194 9}, 5=vh9 1gh
2 EZgotdct. AEA 9 £33 F2E AXZAAAYG AT 1,
o7t Aol AF 1S, oHE 3 ARA Fo] Zgtd AE7t
39 Bl WAL v +EATeTL 487t 5=

& A=k =25kl
Az =

o A7

rlr
i)

3% §& ELOT 21758 AR 0|F R5 el
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A9 ZFof wte} B4kt WA SPSS 24.0 o]&3to] Hlk
4 (frequency analysis)ZF A= #4(Cronbach’s )& AAIst
%th. Cronbach’s egto] .7 o1/d]l 49-E A== A3 7|Eom
A8t o] % AMOS 24.0& &-&oto] =g A B7ket J5Er
9E 4S5, AUTAEY 52 913 @904 8 Q1B (confirmative
factor analysis)= AAlotitt. upA|gro 2 L2 HHY A W R A
(SEM; structural equation model analysis) 282 AXLZOHE
E4, olu]A], A1g], %, FA/E 7 72 JAABJAE AHEG
. B9, 914 gRIEAT 124 HPEAS AT BFH
= B7te 247 Aty FE oA AHEE e AYE A
= ARGk} olo wal x*/dfe] 3¢ 5 olsh, NFI(Normed
Fit Index), CFI(Comparative Fit Index), TLI(Tucker-Lewis
Index) 52 .9 o]4, RMSEA(Root Mean Square Error of
Approximation), SRMR(Standardized Root Mean Squared
Residual)®] 3% .10 o|st2 F-&3}tH(Bentler, 1990; Hu &
Bentler, 1999; Shevlin & Miles, 1998; Wheaton, 1987). 4%

ROSEL BT pC 052 S

4 o oo

A7z
27O By 8 AR 24

(Table 2)0llA A|AIgt vke} o], o] AGLL] RAE ol tfsf &2l
A QRIEAS AN B »*/df=3.268(CMIN=784.334, df=240),
NFI=.906, CFI=.933, TLI=.916, RMSEA=.093, SRMR=.043°2
2 RPHYPE A7t BE 87|82 FEUY ASHTE
£ AE5H7] Yol &85t HFEASE(AVE; Average Variance
Extracted)2 .845%F .9530]1 /HGAIZ%=(CR; Composite
Reliability)= .942%€ 9882 LE&F o] Z-2to] & 71&3 .5
o} 7% 2} olo] et 7N E e B EE R T 7hE
3k 4= Itk (Fornell & Larcker, 1981). o+, Cronbach's a%t<S
283 AEE B4 A, BE AU Cronbach’s edto] . 7& =
Ftsto] RAMEE7F WH QS SE T TekstR o (Nunnally
& Bernstein, 1994).

o] 7
2|2 AAE= 8ETh WA YEht 891 719 tEaAd EAl= ¢
= Ao 2 weddt 4= QItk(Kline, 1998).

TREFEN A A

ol

olx

o] AToA AT FxEF] gt AFEE HS5H] Ao =3
A S Bretda 1 Ax CMINS 831.771, AHE(d)E 246
°7 x*/df=3.381%2 YE}Com, NFI=.901, CFI=.927, TLI=.912,
RMSFA=.095, SRMR=.0462.& UEl} BE BPHYL 2|47} A

kjss.sports.re.kr

Table 3. Correlations of variables and validity

1 2 3 4 5 6 7
1 1

2 3117 1

303337 81 1

4 2827 21777 2367 1

502267 2047 2147 2567 1

6 2937 312" 19777 39277 2937 1
72977 3427 2977 41577 35777 42177 1

Hk Ak wkk ok Hok Fok

8 170" 2177 149 175 77 14377 51277

Note. 'p<.01, "p<.05, "p<.001, 1=Game quality, 2=Physical
environment quality, 3=Functional quality, 4=Outcome
quality, 5=Image, 6=Trust, 7=Satisfaction, 8=Loyalty

AlE 78S FE5990 B34S HrAxo] wet o] Ate] 7t
A FREFLS ASARE vy F Ao, BAZOR o4
St FE7F glokal & &= Qloh

(Table 4)°llA AAISH A} o] F2EFGARPEA
A= o3 gt AH, AX 20 E EZo] o]n|X|d]
()9 FFE 7E Aolgta HAst AF7Hd1HDY 4
4, AAFA, LYEL, AHEL T EE FE8RIo] ojH|A
AFRCZ Fogt H(+)Y FFS AT YR A= Qo).
gEAL ARAS(B)7} 438, t= 6.805, p=.0002.F FEFEI,
HEAL F2AS=.196, 1=3.854, p=.000, HEHL F27
=114, t=2.479, p=.025, B7|EHL FAE2A5=.103, t=2.164,
p=.03022 E&Fth A, 2XxZ0HIE F4o| 4] {2
S A9 TS vl Aozt AT AF7HE2H2)E F7E
4, FAEA, LFEH, JEHo] BAZCE FY3t A(HY I
Fe A= A& Uey AYEUY. YEAY FEASE
439, t=5.333, p=.000°]", JHEFHL F2A =353, 1=4.290,
p=.000, B7|EAL A2A$=253, t=3.916, p=.000, TFHF&EZ
o ARALG=122, =2.824, p=.022% YETh AA, Axxo
HE F4o] B |fodt F(H) FFS v Aolzt A A
T7HA3(H3)S AaEAE(8=.374, t=6.808, p=.000), =2
=.239, t=4.604, p=.000), BFEF2(8=.222, t=4.487, p=.000), 7
71E4(B=.112, t=2.918, p=.004) 5 ZE QRlo] FAZHOE &
% A1) FFE vAE AL YeRt A=At YA, o]
v X9} A (H4), A=} wrE(H5) 7t BAE A2AS7 42
.431(t=4.910, p=.000)7 .110(r=2.110, p=.035)2.& ¥-2J3+ ¥
HY FFE VA= Ao2 Yehd A77HE4e A7H57 AE
et mpRE o &2 oju|A|eF FAHE(HE), A= FAHE(HT), T
Z3 FAHEMH8) 749 A T3t BRASF 22t 270(¢=4.724,
p=.000), .145(t=3.497, p=.000), .362(=7.161, p=.000)= {-2J5t
A9 FdFE vAE Aog et A37HEe, AF7HE7, AT
7Hd8o] Z+zt e =] giet.

S, AXZOWIE EAY FA4L 71 oju|A|, 41|, wE9] uij7|
a3 A5S Y8 FEAEHY(bootstraping) T AHE A E(sobel
test) & AAISHATE (Table 5)04] EXo] AX=oHE £749 &
E 8L ojul], 4%, vES iR AL BAH R {olgt
FEPC05)00A a7 9lon 5] AMHAEZRE =&H
7%kl 1.965tH & gr& Hof BAH o2 {5ttt ASEH e

it
>

o,
N
ox Mo of dH oxt ok

o 4o flo
19
o

=

2
5
o)
=
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Table 4. Results of hypotheses testing

Path Coefficient () t p Result

H1: Event quality — Image

Hla: Game quality — Image .103 2.164 .030 Support

H1b: Physical environment quality — Image 114 2.479 .025 Support

Hlc: Functional quality — Image 438 6.805 .000 Support

H1d: Outcome quality — Image .196 3.854 .000 Support
H2: Event quality — Trust

Hla: Game quality — Trust 253 3916 .000 Support

H1b: Physical environment quality — Trust 122 2.824 .022 Support

Hlc: Functional quality — Trust 439 5.333 .000 Support

H1d: Outcome quality — Trust 353 4.290 .000 Support
H3: Event quality — Satisfaction

Hla: Game quality — Satisfaction 112 2918 .004 Support

H1b: Physical environment quality — Satisfaction 222 4.487 .000 Support

Hlc: Functional quality — Satisfaction 239 4.604 .000 Support

H1d: Outcome quality — Satisfaction 374 6.808 .000 Support
H4: Image — Trust 431 4.910 .000 Support
HS: Trust — Satisfaction 110 2.110 .035 Support
H6: Image — Loyalty 270 4.724 .000 Support
H7: Trust — Loyalty .145 3.497 .000 Support
HB8: Satisfaction — Loyalty 362 7.161 .000 Support

Note. y*/df=3.381(CMIN=831.071, df=246), NFI=.901, CFI=.927, TLI=.912, RMSEA=.095, SRMR=.046

Table 5. Result of mediational (indirect) efffects

Path Indirect effect VA p Result
Gmae quality — Image — Loyalty .028 2.042 .041 Support
Gmae quality — Trust — Loyalty .037 3.419 .000 Support
Gmae quality — Satisfaction — Loyalty .041 2.629 .008 Support
Physical environment quality — Image — Loyalty .028 1.985 .047 Support
Physical environment quality — Trust — Loyalty .018 2.019 .043 Support
Physical environment quality — Satisfaction — Loyalty .080 2.891 .004 Support
Functional quality — Image — Loyalty 134 3.080 .002 Support
Functional quality — Trust — Loyalty .063 2.703 .006 Support
Functional quality — Satisfaction — Loyalty 135 3.078 .002 Support
Outcome quality — Image — Loyalty .053 3.381 .000 Support
Outcoment quality — Trust — Loyalty .051 4.231 .000 Support
Outcome quality — Satisfaction — Loyalty .087 3.806 .000 Support
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